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Too Big to Ignore: HOPE’s New Study Sheds Light on How to Help 
Burgeoning Latina-owned Microbusinesses Succeed 

The findings from the study highlight specific policy recommendations to help Latinas succeed as 
business women, further strengthening their contributions to California’s economic well-being. 

• The vast majority (89%) of Latina-owned businesses are microbusinesses, sole proprietorships with no
employees whose annual earnings are typically less than $50,000.

• The average Latina-owned business earns $91,700 less annually than all women-owned firms combined, and
nearly $15,000 less than all minority-owned firms (including Latinas) combined.

• Latina-owned small businesses generated over $19 billion in revenues and employed over 86,000 individuals
in California in 2016.

• Through a series of focus groups with 28 Latina microbusiness owners in Fresno, Los Angeles, San Jose and
San Diego, HOPE sheds light on Latinas’ motivations to start and grow their business, the challenges they
face, and the role of government and corporate actors in supporting them.

LOS ANGELES, CA – January 17, 2018 – Today, Hispanas Organized for Political Equality (HOPE) released the latest 
installment of their Economic Status of Latinas report series: Too Big to Ignore: Latina Microbusiness Owners. The report 
showcases first-hand experiences of Latina microbusiness owners from across California through original focus group 
research. The findings show that while Latina entrepreneurs are a key economic engine for the state, public and corporate 
actors must provide better support for Latina small businesses to reach their full potential and close the annual revenue 
gap between Latina-owned businesses and all women-owned firms. 

Despite generating over $19 billion in revenues and employing over 86,000 individuals in California in 2016, Latina-owned 
businesses are generally smaller than the national average, generating less revenue and with fewer employees on average 
than most other women-owned businesses. The individual Latina-owned business generates nationally, an average of only 
$51,400 annually, considerably less than the average for all women-owned businesses combined which generate $143,100 
annually. 

Through primary focus group research and a review of demographic and economic trends, the report sets out to ignite a 
dialogue with policymakers and stakeholders on the public and corporate policies that can be implemented to foster the 
economic health of Latina microbusinesses to benefit all communities, the state and the nation. 

“HOPE’s Economic Status of Latinas research is a cornerstone of HOPE’s advocacy efforts to ensure Latinas’ economic 
equity in the state and in the nation” said Helen Torres, executive director of HOPE.  “It is our hope that as we welcome 
a new administration in California, we can get right to work to tackle some of the most pressing issues that are holding 
our microbusiness owners back, with research-based evidence and the voices of our community informing our new 
Governor.” 

http://www.latinas.org/atf/cf/%7b556081AD-4C65-463C-B792-1965C38C6EA9%7d/HOPE%20LATINA%20MICROBIZ%20REPORT_FINAL.PDF
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Los Angeles Mayor Eric Garcetti, author of a foreword for the report said, “Businesses owned by Latinas are at the heart 
of our economy. To draw on the title of this report, they are “Too Big to Ignore” and exist as one of the main engines 
powering Los Angeles’ economy to record heights. Latinas make up nearly half of all women in Los Angeles, and it is vital 
that these business-owners — especially at the micro-entrepreneur level — have the tools they need to succeed.” 
 
“If we are to improve and sustain the diversity of small-business ownership, we must support and help Latina-owned 
businesses reach their full potential. The benefits of successful businesses ownership in underserved communities will 
undoubtedly cause a positive ripple-effect in job creation and economic investment,” said Assemblymember Monique 
Limon, who also contributed a foreword to the report.  
 
Too Big to Ignore: Latina Microbusiness Owners highlights the attributes of Latina microbusiness owners, their 
motivations to start and grow their business, the challenges they face, and the support they need. The report concludes 
by outlining public and business policies that can encourage Latinas to start microbusinesses and foster their growth. 
 
Key research findings include: 

• Meeting Community Needs: Many Latina-owned microbusinesses serve community needs that other business 
owners have been unwilling or unable to meet, such as culturally specific arts and handicrafts, translation 
services and a wide range of services for Spanish language speakers. 

• Information Gap: Latina microbusiness owners report feeling under-prepared and uninformed about how to 
access government or financial institution funding and seek assistance in preparing to qualify for loans and 
grants. Furthermore, they find information, materials and websites for these institutions confusing and 
intimidating to navigate. 

• Access to Capital: Because Latinas are uninformed or underprepared to access capital from government or 
financial institutions, Latina business owners are primarily self-funded - relying on cash, savings and credit cards 
to run their businesses. This often leads to cash and inventory shortages, problems with order fulfilment, and 
reliance on a full-time job. 

• Education and Training: Latina business owners want more opportunities to become better business women 
and build their confidence through culturally relevant workshops, seminars and coaching that can help them set 
strategic goals and that offer comprehensive assistance to reach those goals. 

• Local Business Development Opportunities: While business development resources are available online and 
regionally, many Latina respondents demonstrated a limited awareness of them, and expressed a need for more 
local resources. 

• Financing Opportunities: Latina respondents expressed a lack of knowledge on how to access and navigate 
loans through government or financial institutions. They also expressed little to no awareness of alternative 
business funding methods such as microloans. Financial education could help Latina microbusiness owners enter 
the next phase of growing their businesses. 

In order to foster even greater potential for growth and investment for Latina businesses, and to remedy areas where 
persistent gaps in success exist, HOPE’s report provides public policy recommendations to policymakers and corporate 
actors. 
 
Key Policy Recommendations: 

• Awareness: Government, financial institutions, and small business organizations must work together to improve 
the knowledge base of Latina microbusiness owners in the areas of capital access, business startup, managing 
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business finances, branding and marketing, and other business practices that are necessary to run and grow a 
small or microbusiness.  

• Access: Government, financial institutions and microfinance organizations must actively seek out Latina
microbusiness owners to ensure they are qualified to access the capital necessary to grow and sustain their 
businesses. 

• Simplification: The state, counties and cities should simplify business licensure procedures and reduce fees, as
appropriate, to reduce barriers to starting a business. 

• Higher Education: Government and financial institutions should invest in partnerships between university
business schools and Latina-serving organizations to create innovative business education programs to develop 
Latinas’ business acumen. 

• Research: Government and financial institutions should invest in on-going, in-depth research on the data and
trends of the Latina business owner in California. 

HOPE led primary research (original research) efforts with oversight and guidance from prominent academic advisors. 
Primary data was gathered through a series of focus groups with 28 Latina microbusiness owners in Fresno, Los Angeles, 
San Jose and San Diego. All the respondents had annual business revenues of $50,000 and under and no employees. 
Secondary data (established research) was collected to compliment research findings and assist in the creation of public 
policy recommendations.  

The research was made possible by a foundation grant from Wells Fargo.  “Wells Fargo is committed to building 
partnerships with organizations that support women entrepreneurs,” said Luanna Lindsey, Senior Vice President and 
Small Business Leader at Wells Fargo. “HOPE’s research shows us that Latinas are highly motivated entrepreneurs with a 
strong interest in growing their businesses and bettering their communities. It also shows that there is much to be done 
to bridge gaps and foster economic prosperity for Latina small business owners across California. At Wells Fargo we’re 
committed to helping more Latina entrepreneurs realize their dreams, by supporting the important contributions made 
by HOPE and other community-based organizations, and offering the resources business owners need to achieve 
financial success through Wells Fargo Works for Small Business.” 

To download the report visit www.latinas.org/latinamicrobiz. 

About Hispanas Organized for Political Equality (HOPE) 
For 30 years, Hispanas Organized for Political Equality (HOPE) has focused on empowering our 
communities through advocacy, Latina leadership training, and increasing knowledge on the 
contributions Latinas have made to advance the status of women. To date, HOPE’s innovative 
programming has served 56,000 Latinas statewide and touched the lives of several thousand 
more. For more information on HOPE, please visit www.latinas.org. 
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